THE PRODUCT DEVELOPMENT RUNWAY

I. PRODUCT DEVELOPMENT II. PACKAGING PARAMETERS:

& INNOVATION:
1.) CREATE PACKAGE SIZZLE:

1.) PROTOTYPE & TESTING THE 4 TS & EVENTS
¢ THEMES
¢ THREADS
2.) MARKET CHANGES & MACRO
TRENDS
¢ TRENDS
3.) A PROCESS FOR PRODUCT ¢ TRADITIONS
DEVELOPMENT INNOVATION
¢ LEVENTS
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II. PACKAGING PARAMETERS: |III. PROTOTYPING EXERCISE:
(CONTINUED)

2.) EXPERIENTIAL PRODUCTS:

¢ ENGAGE ME

¢ IMMERSE ME

¢ CREATE SENSE APPEAL

¢ EXPERIENCE ATTRIBUTES:

<4 UNIQUENESS OR LOCAL
FLAVOR IV. NEXT STEPS &

ACTION ITEMS:
<4 LET ME LEARN
+ BEHIND THE SCENES

<4 INTRODUCE ME TO
COOL PEOPLE

<4 “INSIDER’S VIEW”

3.) SURPRISE ME: LAGNIAPPE
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